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Ken Hertz - Senior Partner, 
Goldring, Hertz & Lichtenstein LLP 
(Los Angeles)

Frank Rose - Contributing Editor 
to Wired (New York)

Matthew Hawn - Vice Presi-
dent, EMEA & Asia Pacific - Global 
Digital Operations - Sony Music 
Entertainment (London)

Susan Bonds - President/CEO/
Founder, 42 Entertainment (Pasa-
dena)

Bob Johnson - CTO, Planet 
Illogica (Los Angeles)

Steve Jang - Strategic Advisor at 
Animoto / Conduit Labs / Pixelpipe / 
StumbleUpon (San Francisco)

Martyn Ware - Human League, 
Heaven 17, Illustrious Company 
(London)

Nicole Yershon - Director of 
Innovative Solutions at Ogilvy 
(London)

Tim Chang - Principal, 
Norwest Venture Partners 
(Palo Alto)

Kaiser Kuo - China Digital 
Media Expert and Rock 
Musician (Beijing)

Marcelino Ford - 
Livene - General Manager of 
Interactive Content and 
Advanced Advertising 
Development (Los Angeles)

David Maher Roberts - 
CEO, The Filter (Bath)

Jason DaPonte - 
Managing Editor, BBC Mobile 
Platforms (London)

Ashley Head - Executive 
Chairman, Datacash Group PLC 
(London)

PRIYA PRAKASH - Creative 
Director for Consumer 
Experience, Nokia (London)



Friday 16th April, 9.00am – 5.00pm, followed by Networking 
Reception
Sadler’s Wells, Rosebery Avenue, London, EC1R 4TN
Join some of the world’s best music execs, technology innovators, 
immersive entertainment, branded content and social media experts, VC’s and entrepreneurs to 
explore the future of music: new growth opportunities, new partnership possibilities and new 
business models.

If you are developing ideas for digital music across any platform: 
Mobile, the Internet, alternate realities or for video, or any form of IP TV content or services, this is 
your chance to hear how the experts do it: get the low down on the latest market developments, 
creative ideas, business, streaming, syndication and distribution models across platforms and 
across the emerging new markets for music!

No time-wasting boring panels, just densely-packed, information-rich, clear and helpful, set piece 
keynotes from digital media luminaries from all over the world.Update yourself in a day!

Who should attend?
Digital music entrepreneurs, music executives, investors, advertising and marketing professionals, 
app developers, content creators, producers, promoters, managers, business strategists and 
analysts – all professionals involved in the digital media and music industries.

Sounds Digital is a uniquely exciting creative event for digital media professionals.  The Lab is an 
intensive two-day creative workshop and international network for selected teams who get to work 
directly on their own project ideas with the International mentors! 

Sounds Digital is seeking 14 project teams with great digital music ideas. This is your chance to work 
one-on-one with some of the world’s best-informed digital music experts, technology wizards, 
creatives and business analysts to help bring your brilliant project to commercial reality.  

Nomination is simple and it’s free!
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SOUNDS DIGITAL

Nominate Your Project Idea for The Lab
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